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Hotels need dynamic online presence

[ndian hoteliers still apprehensive to adopt dynam
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An online visitor to a hotel website site is like a guest in its lobby. When a hotel is willing te do everything
to make the hotel lobby and reception area look exceptionally elegant and enticing, likewise they should

endeavour to make the hotel website more dynamic and then see the difference,

very Intelligent hoteller
howld  adopt  oaline
medium more aggrassively.
Hodoubt that the hotal and
travel industrias are one of
the largest spandecs onllng,
as the number of coreumers
booking travel and hotal
products anling 12 rising rap-
Ity But, by and large. Indian
hotellsrs still seam appra-
hensive 10 &dopt IntsTrel
markating strataglss n a way
thelr countar parts had levear-
aged overseas In devaloped
markets k= the U548

As a result, they remaln
raluctant and aggressively
accapt Intarnet as a tratfc
bullding medium for thelr
hotal  webslies.  Mosthy
daperding on the T of
hotel and category, hotel
owners and genacal rmarn-
agars hawe baen plggy riding
om the natural growth In the
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hotel bookings they recetve
for thalr raspective hotals.
Hence they depend only on
conventlonal  marksting
medium lka offline travel
agents, brochurs selling, par-
ticlpating In evarts and exhil-
bitlons and print ads, which

't red by show targible and
measurabls resulis ot slnce
everybody doss 1, the rest
alen follow.

Like averyihing elsa,
web deslgning s an art of
sclanca, a  sclence  of
understanding guest

behaviour on your wabsits,
Study of things ke how
they navigate your site and
do your cllents navigate
fram Isft 1o rght or tight o
I can b= a graat Tevents
garner. Google analytics that
hold detalls of all quest acthy-
[ty on your webslta can help
decarming how cllienis are
navigating your sites, who are
your clienis, where are they
oorning from, for how long do
they stick on 1o your website
and winy they kave and wha
was the 1351 pags thay saw
tefore kadrg. All this detalled
Informatlon can ba wtlllsed
to effactively manags your
webslte's constam parfarm-
anca levals,

The reed af the hour 123
flexible and dynamic anlire
pracance. [nteTnst marketing
2 & =olence Lo mamy ways ard
InEarnel marksting exparis

Dos of internet engagement
A, Hirs qualtiiee onllng marketing compery
B. Tha onilne markstng agency should have rih axperanca on

e ground

Don'is of internet engagement

Don't o by tha nosiees of Ty by night operaiors', o e cheapast
COMMpany one can ind after mesdng tens of them.

Why online marketing?

Toiay, Intabactual praperty {websita) 15 3 valuabla as physea
property or hotel IEsel, which needs the absolinie cars and Know-
hirw (deign and marketing) to reach the ralavant auclance

cartifled by Hies of Google for
Gocgle analytks, Omnliure,
Yahao play cruclal tole to -
vert virtual visits imo real
bookings. Ary Internst mar-
keting  company  b=ing
engaged o attaln the sald

objective shauld have quallfi-
catlon 1o handle thess Impor-
tart declslors and rich exparl-
encs on ground 1o reach the
eelerrant, audience.
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